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Whg Google Search More and Social Media Less

In next few slides 1 will do as you rec]uested. However, | honest|9 feel you are avoiciinga channel that is much more Promising.

1 | Prfncer Google Search over social media for marketing purposes because of the fundamental difference in user intent between
the two Plahcorms. When People use Google SCarch, theg tgpicang have a speciﬁc intent or need in mind. For examl:)le, theg might be
|oo|<ing for a Procluct, service, or information to solve a Problem or fulfill a need. This intent-driven behavior presents a valuable
oPPortunitg for businesses to connect with Potential customers who are activelg seeking what theg offer.

2) On the other hand, social media Platporms like l:acebook, Instagram, and Twitter are more about social interaction, entertainment,
and content ConsumPtion. While users May come across ads or Posts from businesses on social media, their Primany motivation for
being on these Pla‘mcorms Is not necessarilg to make a Purchase Or engage with brands. lnstf:acl, theg are often Iooking to connect
with friends and Family, consume content, or be entertained.

%) This difference in user intent means that aclvertising on Google Search allows businesses to reach Potential customers who are

activelg Iooking for Proclucts or services like theirs, making it more li Ke|9 to generate leads and conversions.

4-) In contrast, aclvertising on social media relies more on targetingsaeciﬁc clemograplﬂics or interests rather than user intent, which

can be less effective in clriving direct sales or conversions. Overall, while social media can be valuable for brand awareness anc

engagement, Googlf: Search offers a more direct and intent-driven ap Sroach to reaching Potf:ntial customers who are acti\/elg

seeking what a business has to offer. | studied this for many years anc the result of my studg is at link: htt!:)s: // uxclesignseo.com/

, uxclesiznseo/ conversion-optimization/
L — )

5) | start my Presentation analgzing Google Search first which I believe is much more valuable.



https://uxdesignseo.com/uxdesignseo/conversion-optimization/
https://uxdesignseo.com/uxdesignseo/conversion-optimization/

mission and unique se“ing Propositions

Treasure Hunt ComPang IS an exPeriential entertainment company that sPecializes in creating immersive treasure hunt exPeriences for individuals,
families, and groups. Their mission is to Provicle thri”ing adventures and memorable exPeriences that inspire e><P|ora’tionJ teamwork, and cliscoverg.
Unique Se”ing Propositions (USPs): Immersive Storgte”ing: Treasure Hunt Compang clesigns each exPerience with intricate storglines, characters,
and clues that immerse Participants In an engaging narrative. Whether exploring ancient ruins, solving mysteries in a historic city, or embarking on a
Pirate adventure, Participants are transported to exaiting worlds filled with intrigue and excitement.

Customized Adventures: The company offers customizable treasure hunt exPeriences tailored to different themes, locations, and group sizes.
Whether Planninga birthclag party, corporate team builcling event, or Familg outing, Treasure Hunt ComPang creates Personalizecl adventures that
cater to the unique Pre?erences and interests of each group.

Interactive Cha”enges: Participants engage in a variety of interactive cha”enges, Puzzles) and riddles as tl’weg navigate tlﬁrough the treasure hunt
exPerience. From clecocling crgptic messages to solving intricate Puzzlesj each cha”enge requires creativity, collaboration, and Problem—solving skills
to uncover hidden clues and treasures.

Accessible Technologg: Treasure Hunt ComPang utilizes innovative technologgj such as mobile apps and GPS tracking, to enhance the treasure hunt
experience. Participants can use smartphones or tablets to access clues, track their progress, and interact with cligital elements integratecl
seamlesslg into the adventure.

Professional Guidance: Experiencecl guides and facilitators lead Particil:)ants through the treasure hunt exPerience, Providing instructions, hints,
and support as needed. Whether guicling groups through outdoor locations or Facilitating virtual adventures online, Treasure Hunt Compan9 ensures
a safe and enjogable exPerience for all Participants.

Through its commitment to immersive storgte”ing, customized adventures, interactive cha”enges, accessible technologg, and Progessional guiclance)

Treasure Hunt ComPang ogers a unique ancl umcorgettable entertainment exPerience tha‘c caPtivates adventurers omc a” ages ancl interests.




com Petitors

o E:scape Room ComPanies: E:scal:)e room comPanies ogering immersive Puzzle—-solving experiences are indirect competitors to
Treasure Hunt Compang. While their focus may ditfer slightlg) both offer interactive and clﬁa“engjng experiences that aPPeal

to similar audiences.

Event ‘DIanning Companies: Event Planning coml:)anies that specialize N team builcling activities and corporate events could be
coml:)etitors to Treasure Hunt Compang. These companies may otfer alternative team ]:Juilcling activities that coml:)ete for the

same clientele.

Outdoor Adventure ComPanies: Outdoor adventure companies that offer scavenger hunts, geocaclﬂing, or adventure races

may also be comPetitors to Treasure Hunt Com[:)ang. While their activities may ditfer in scope or Format, theg cater to

individuals 5ee|<ing outdoor recreational experiences and adventure cha”enges.
DIY Treasure Hunt Kits: DIV treasure hunt kits available for Purclﬁase online or in stores could be considered competitors to
Treasure Hunt Compang. These kits allow individuals to create their own treasure hunt 6:><P6:riences3 Potentia”g reclucing the

demand for Pro?essiona”y organizec adventures.

By staying informed about keg trends and Competitors in the construction inclustrg, Treasure Hunt Compang can aclapt its
O J:erings, stay ahead of the coml:)etition, and continue Provicling innovative and engaging treasure hunt experiences that

captivate adventurers of all ages.




Families and Recreational G"ouPs:

Families with children, as well as recreational groups such as friends, gouth
organizations, and social clubs) rcPresent a Primarg target market for Treasure Hunt
ComPang.

e These groups are seeking fun and engaging outdoor activities that promote teamwork,

creativity, ~d exploration.

e Treasure hunts offer an exciting adventure for families and groups to bond, solve

Puzzles, and discover hidden treasures together.
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seconclarg target markets

Corl:)orate Team Builcling Events:

Corporate teams and organizations seeking unic]ue team builcling activities are a seconclaIy target market for Treasure Hunt Company.
These groups are interested in activities that foster communication, collaboration, and Problem-solving skills among team members.

Treasure hunts Provicle an interactive and memorable exl:)erience for corPorate teams to work together, overcome c:ha”engesJ and strengthen
team dgnamics.

Tourism and Hosl:)ita itg lnclustrg:

The tourism and hos Ditalitg inciustrg represents a seconclarg target market for Treasure Hunt CompangJ Particular|9 in tourist destinations and
resort areas.

Hotels) resorts, and tour operators may partner with Treasure Hunt Compang to offer immersive and engaging activities for guests seeking
memorable exPeriences cluring their stay.

Treasure hunts can enhance the guest experience, attract new visitors, and ditferentiate hospitalitg businesses from competitors.

Educational Institutions and Youth GrouPS:

Educational institutions, inclucling schools, camps, and educational programs, are a seconciary target market for Treasure Hunt Compang.
Jeachers, camp counselors, and 9outh leaders may organize treasure hunts as educational and recreational activities for students and 9outh

grou DS.

Treasure hunts Provicle an interactive and hands-on Ieaming exPerienee that promotes critical thinking, Problem—-solving, and teamwork skills
among Participants.
By targeting these Primar9 and secondar9 markets, Treasure Hunt ComPang can eﬁcectivelg reach individuals and groups seeking immersive and

engaging treasure hunt exPeriences, cateringto a diverse range of interests and Prelcerences across diferent demographics and industries.




company strengths

Innovative Concep‘c: Treasure Hunt Compang offers a unic]ue and innovative concept in the entertainment inclustrg 139 Provicling immersive treasure hunt
exPeriences. This creative aPProach sets it apart from traditional entertainment options and offers Partici[:)ants a memorable and engaging adventure.
Customization OPtions: The company's abilitg to offer customizable treasure hunt exl:)eriences tailored to different themes) locations, and group sizes is a
signiiicant strength. This ﬂexibilitg allows Treasure Hunt Compang to cater to the diverse Preicerences and interests of its customers. enhancing the overall
experience.

Engaging Storgte”ing: Treasure Hunt ComPan9 excels in craicting engaging storgiines, characters, and clues that immerse Par’cicipants N a captivating
narrative. By incorl:)orating elements of mystery, exploration) and adventure, the company creates an interactive experience that sPar|<s curiosity and

excitement.

Interactive Cha”enges: The inclusion of interactive cha”enges) Puzzles, and riddles within the treasure hunt exl:)eriences adds an extra lager of excitement

and engagement. These cha”enges require Participants to use their Problem—eolving skills, creativity, and teamwork to progress through the adventure,
enhancing the overall enjogment and satisfaction of the ex[:)erience.

Accessible Tecimologg: Treasure Hunt Compang utilizes innovative tecimologg, such as mobile apps and GPS tracking, to enhance the treasure hunt
exPerience. By integrating tecimologg seamlessly into the adventure, the company offers Participants a modern and convenient way to engage with the
exPerience, Increasing accessibilitg and aPPeai.

Professional Guidance: The company emplogs exPeriencecl guicles and facilitators who lead Participants througi] the treasure hunt exPerience, Provicling
instructions, hints, and support as needed. This Proiessional guiclance ensures a smooth and erjoyable exl:)erience for Participants, enhancing their
overall satisfaction and enjogment.

Overall, Treasure Hunt ComPang's strengths lie in its innovative concept, customization oPtions, engaging storgte”ing, interactive ci“na”enges, accessible

techno ogy, and Prowcessional guiclance. These strengths contribute to the company's abilitg to deliver memorable and immersive treasure hunt exPeriences

that captivate Participants and ditferentiate it from competitors in the entertainment inciustrg.
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Limited Geographic Reach: DePencling on the company's resources and infrastructure, it may have a limited geographic reach, restricting its abilitg to offer
treasure hunt expcriences to customers outside of sPeciﬁc regions or locations. This could Potentia”g limit growth oPPortunitics and market cxl:)ansion.
Seasonal Demand: The demand for outdoor activities such as treasure hunts may be seasonal, with Peak Periocls cluring certain times of the year (e.g., summer
months or holiclags) and lower demand cluring o1C1C~|:>ea|< seasons. Managingﬂuctuations in demand and revenue throughout the year could pose a cha”enge for
the company.

Dependence on Weather Conditions: Outdoor treasure hunt experiences are susceptiblc to weather conditions, such as rain, extreme heat, or cold temperatures,
which may imPac’t the Feasibilitg and enjogment of the activity. Adverse weather conditions could lead to cancellations or reschecluling, agecting customer
satistaction and revenue.

Compe‘ci‘cion from Alternative Activities: Treasure Hunt Coml:)ang competes with other entertainment oPtions and recreational activities, such as escape rooms,
outdoor adventure tours, and virtual realitg exl:)eriences. Ina competiti\/e market, the company may need to differentiate itself and activclg promote its unique
value Proposition to attract customers.

Cost of Production: Designing and executing immersive treasure hunt experiences may require signiﬁcant uPFront costs for develol:)ing storglines, creating clues,
clesigning Puzzles) and sourcing materials. Managing Procluction costs while maintaining qualitg and Proﬁtabilitg could be a cha”enge for the company.

Customer Acquisition and Retention: Acquiring new customers and retaining existing ones may be cha”enging in a competitive market, Particularlg if the company
relies heavilg on word-of-mouth referrals or organic marketing channels. Develol:)ing effective customer accluisition and retention strategjes will be essential for
sustainable growth.

Regulatorg Compliance: DePending on the locations where treasure hunt experiences are ogcrecl, the company may need to comply with local regulations,
Permits, and safetg standards. Ensuring regulatorg coml:)liance and maintaning high saFetg standards is crucial to Protec:ting the company's rePutation and
minimizing liability risks.

While these weaknesses present cha”enges for Treasure Hunt Coml:)ang, aclclressing them through strategjc Planning, resource allocation, and continuous

im[:)rovement initiatives can hell:) mitigate their iml:)act and strengthen the compang's overall coml:)etitiveness and resilience in the market.




company oPPortunities

Treasure Hunt Coml:)an9 oPerates N an inclustrg that offers several oPPortunities for growth and exl:)ansion. Here's an assessment of Potential oPPor’cunities for the company:
Market Expansion: There is an oPPortuni’cg for Treasure Hunt Compang ¥e) expand its market reach bg ogering treasure hunt experiences N NEW geogral:)hic locations. By
identhcging Popular tourist clestinations, urban centers, and recreational areas, the company can taP into new customer segments and capture a broader market share.
Diversification of Ogerings: The company can explore oPPortunities to clivershcg its ogerings bg introclucing new themes, storglines) and adventure formats. This could include
themed treasure hunts tailored to speciﬁc clemographics or interests, such as historical mysteries, Fantasg quests, or educational adventures.

Par’merships and Collaborations: Co”aborating with local businesses, tourist attractions, event organizers, and hospitality Providers Presents oPPortunities for Treasure Hunt
Compang ¥e) exPancl its reach and attract new customers. Partnerships could involvejoint marketing initiatives, cross~|:>romotiona| camPaigns, or Package deals that bundle

treasure hunt experiences with other Proclucts Or services.

Corporate Events and Team Builc INg; Thereis a growing demand for team builcling activities and corporate events that promote employee engagement, communication, and
teamwork. Treasure Hunt ComPang can caPitalize on this oPPortunitg bg oﬁcering customized treasure hunt exl:)eriences tailored to the needs and objed:ives of corporate
clients.

Digital Engagement: | everaging cligital teclmologies such as mobile apps, augmentecl realitg (AR), and virtual realitg (VR) presents opportunities for Treasure Hunt Compang
to enhance the immersive and interactive nature of its exl:)eriences. Integrating cligital elements into treasure hunt adventures can appeal to tech~savvg audiences and offer a
modern twist on traditional scavenger hunts.

Seasonal and Themed Events: Hosting seasonal or themed treasure hunt events tied to holidags, Festivals, or sPecial occasions Presents oPPortunities for Treasure Hunt
Compamg to attract new customers and generate excitement. Themed events could include Halloween haunted hunts) holiclag treasure hunts, or special anniversaxy
celebrations.

Educational Partnerships: Co”aborating with educational institutions, museums, and cultural organizations presents oPPortunities for Treasure Hunt Compang ¥e) develop
educational treasure hunt exl:)eriences that align with school curriculums and promote leaming outcomes. These Partnerships can exl:)ancl the company's reach into the
educational market and foster relationships with teachers, students, and families.

By CaPitalizing on these oPPortunities and strategica”g aligning its business objectives with market demand and consumer Premcerences, Treasure Hunt Company can Position

itself for continued growth, innovation, and success in the entertainment inclustrg.




company th reats

Market Saturation: The entertainment industrg, including experiential activities like treasure hunts, may become saturated with competitors ogering similar experiences.
Increased competition could lead to Pricing pressures, reduced market share, and cha”enges in attracting and retaining customers.

Economic Downturn: Economic downturns or recessions could aclverse!g atfect cliscre‘cionarg spencling on leisure activities and entertainment. During Periocls of economic
uncertainty, consumers may cut back on non-essential expenses, iml:)acting the demand for treasure hunt experiences and reducing the company's revenue Potential.
Changing Consumer Preferences: Shifts in consumer Premcerences, interests, and behaviors could pose a threat to Treasure Hunt Company's business model. Changes in
clemographics, !hcestgle trends, or cultural Pr@cerences may influence the types of entertainment activities that individuals and groups seek out, Potentia”g imPac‘cing the
demand for treasure hunts.

Weather~DePendent Activities: Outdoor treasure hunt experiences are susceptible to weather conditions, which could clisrupt or cancel scheduled events and imPact
customer satisfaction. Adverse weather, such as rain, extreme heat, or cold temperatures, may limit the company's abili’cg to operate egec’civelg and generate revenue cluring
certain seasons.

Health and Sa{:etg Concerns: Health and samcetg concerns, including accidents, injuries, or incidents cluring treasure hunt experiences, could clamage the company’s
rel:)utation and lead to legal liabilities. Ensuring the sagetg of Par’cicipants, maintaining high standards of risk management, and aclhering to regulatorg requirements are
essential to mitigating this threat.

Technological Disrul:)tion: Rapicl advancements in tec]”mologg and digital innovation may clisrul:)t traditional entertainment formats and consumer Premcerences. Emerging
technologies such as virtual realit9 (VR), augmentecl realit9 (AR), and online gaming, Pla’mcorms could present alternative forms of entertainment that compete with or
overshadow traditional treasure hunt exPeriences.

Regulatorg Cha”enges: Compliance with local regulations, Permits, and licensing requirements may pose cha”enges for Treasure Hunt Compang, Particularlg Wialsls operating
in multiplejurisclictions or ogering outdoor experiences in Public spaces. Regula‘corg changes or restrictions could iml:)ac’c the company's abilit9 to conduct business and limit
its operational ﬂexibilitg.

Negative Publicitg or Reviews: Negative Publicitg, unfavorable reviews, or incidents of customer dissatisfaction could tarnish the company’s rel:)utation and erode consumer

rust. ivigintainin J sStandaardas or CUusStomer sCrvice, aadaressing compigints prom , alnd aciiveiy managing oniine rcputation are Critical to mitigatin IS threat.
trust. Maintaining high standards of cust ice, addressing complaints promptly, and actively managing online reputati itical to mitigating this threat

By Proactively aclclressing these Potential threats and imP ementing strategies to mitigate risks, Treasure Hunt Compan9 can safeguarcl its business oPcrations, aclal:)t ¥e)

changing market conclitions, and maintain its coml:)etitive edge in the entertainment inclustrg.




customer Personas

I Familg Fun Seeker - Emma:
. Demograplﬂics:

* Age: 55

e Gender: Female

o Familg Status: Married with two children (ages 8 and 10)
e Occupation: Marketing Manager

e | ocation: 5uburban arca

Pain Points:

e | imited Quality Time: Emma struggles to finc quality time to sPend with her Familg due to her bus

work schedule and her children's extracurricular activities.

e Screen Time Concerns: She is concerned about the amount of time her children sPencJ on
electronic devices and wants to find engaging outdoor activities that promote Phgsical activity and
'social interaction.

o Need for [‘Sonc]ing Activities: Emma desires activities that allow her Familg to bondJ create lasting

memories, and strengthen their relationships through shared exPeriences.




Customer FPersona 2

2. Corporate Team Builder - Alex:
. Demographics:
Age: 49
Gender: Male
l:amilg Status: Single
Occupation: Human Resources Director
| ocation: Urban area
Pain Foints:
e Team Cohesion Cha”enges: Alex faces cha”enges in Fostering co”aboration) communication, an
teamwork among emplogeesj Particularlg in a remote or distributed work environment.

o | ow Emplogee Engagement: He is concerned about low levels of emplogee engagement, moralej

ancUob satisfaction, which could imPact Procluctivitg) retention, and overall organizational

Pemcormancc.

e Need for Novel Team Building Activities: Alex is seeking unic]ue and engaging team builcling

activities that g0 begoncl traditional exercises and workshops to reenergjze and motivate his team.

These customer personas Provicle insights into the clemographics, Pain Points, and motivations of Potential customers for Treasure Hunt
Compang. 59 understancling the needs and Prcncerences of these target audiences, the company can tailor its marketing eﬁcorts, clevelop

relevant Proclucts and services, and create memorable exl:)eriences that resonate with customers' desires and asPirations.




value Prol:)osition and differentiation from competitors

Value Proposition:
"Treasure Hunt ComPang offers immersive and customizable treasure hunt experiences that cal:)tiva’ce adventurers of all ages. Our interactive adventures combine §
engaging storgte”ing, cha”enging Puzzles, and Proiessional guioiance to create umcorgettable memories and foster teamwork, creativity, and exPioration."
Ditferentiation from Coml:)etitors: Customization and l:lexiiaiiitgz Unlike competitors ogering standard or Pre~l:>ac|<ageci exPeriences, Treasure Hunt ComPang
Provicles Fu”g customizable treasure hunt adventures tailored to different themes, locations, and group sizes. This iqexibilit9 allows customers to Personalize their
exPerience and create a unique adventure that meets their sPeciiqc Preicerences and objectives.

Immersive Storgte”ing: Treasure Hunt Compan9 excels in craicting immersive storgiines, characters, and clues that transport Participants to exciting worlds filled
with mystery and adventure. By integrating cal:)tivating narratives and interactive cha“enges, the company offers a more engaging and memorable experience
compareoi (¥e) competitors with generic or rePetitive offeri ngs. :
Professional Guidance and SuPPort: With exPerienceci guides and facilitators leacling Particil:)ants tiwrough the treasure hunt exPerience) Treasure Hunt Company |
ensures a seamless and enjogabie adventure from start to finish. Unlike selic—-guicied exl:)eriences or DIY kits offered bg competitors) the company Provides expert
guioiance, instructions, and support to enhance the overall satisfaction and success of Par’cicipants.

Innovative Tecimologg Integration: Treasure Hunt ComPang Ie\/erages iNnnovative teci‘mology, such as mobile apps, GPS tracking, and augmentecl reaiitg (AR), to
enhance the treasure hunt exloerience. By incor[:)orating cligital elements and interactive features, the company offers a modern and cignamic adventure that sets
it apart from traditional comPetitors reiging solelg on manual or Paper—-based clues.

Focus on Team Buiioling and Collaboration: While competitors may offer recreational or leisure-focused activities, Treasure Hunt Coml:)ang emPiiasizes the team-
builciing and collaborative aspects of its treasure hunt exl:)eriences. By Promoting communication, Proiolem-—solving, and teamwork skills, the company aPPeaIs ¥e)
corporate clients and groups seeking meaningicul and imPachCul team—-buiicling activities that g0 begoncl mere entertainment.

By eml:)iiasizing these |<e9 Points of differentiation in its value Proposition) Treasure Hunt Company can ei:i:ectiveig Position itself as a leader in the entertainment

inciustrg and attract customers seeking engaging, customizable, and immersive treasure hunt exl:)eriences that foster teamwork, creativitg, and exl:)loration.




SMART marketing objective, such as Increasing, brand awareness

. Speciﬁc:: This objective s clear and focused on Increasing, brand awareness among a speciﬁc target
audience - corporate decision-makers in urban areas.
Measurable: Brand awareness will be measured quantitativelg using pre- and Post-campaign
surveys to assess changes in brand recognition and recall. Aclclitiona”g, website tratfic and social
media engagement metrics, such as |i|<es, shares, and comments, will be monitored to track increases
in brand visibilitg and engagement.
Achievable: A 15% increase in brand awareness within three months is attainable gi\/en targetecl
marketing etHorts and the Potential reach of cligital marketing channels.
Relevant: | ncreasing brand awareness among corporate decision-makers a!igns with the company’s ;
strategic goals, as these individuals are keg decision-makers who may influence Purchasing
decisions or Partnerships.

e Time-bound: The objective sPeciﬁes a timeframe of three months, Provicling a clear deadline for

achieving the desired increase in brand awareness. This timeframe allows for timelg assessment of

the etfectiveness of market ng, etHorts and acﬁustments i necessary.




integratecl marke‘cing strategy, e.g,, focused on social media.

Objective: Increase brand awareness and engagement among corporate decision-makers in urban areas bg showcasing the value of treasure hunt experiences
for team builcling and corporate events.

Components: Content Creation: Devclop high-qualitg and engaging cligital content, including blog posts, articles, videos, and imcographics, highlighting the
benefits of treasure hunt exl:)eriences for team builcling emplogee engagement, and cor[:)orate events. Content should focus on tol:)ics such as Problem~solving)
communication, leaderslﬂil:) de\/elol:)ment, and ?osteringa collaborative work environment.

Social Media Promotion: Share content across relevant social media Pla’mcorms Frequcntecl by corporate decision-makers, such as Linkedin and Twitter. Use
targetecl aclvertising to reach speciﬁc clemographics and interest groups within urban areas. Encourage audience engagement through interactive posts, Po”s,
and Q& A sessions to spark conversations and generate interest in treasure hunt experiences.

Email Marke’cing CamPaign: lmPlcment an emall marke’ting camPaign targeting corporate HR managers, event Planners, and team leaders in urban areas. Send
Personalizecl emails with valuable content, case studies, testimonials, and sPecial offers to encourage bookings for tcam—-builcling events and corporate treasure
hunts.

Website OPtimization: OPtimize the company website to showcase the value Prol:)osition of treasure hunt exl:)ericnces for corporate clients. Create dedicated
lancling pages with relevant content, testimonials, Pricing information, and booking oPtions for corporate events. lmplemcnt SEO strategjes to improve search
engine Visibilitg and attract organic traHic from corporate decision-makers searching for team~builcling activities.

Partnerships and Collaborations: Forge Partnerships with local businesses, event venues, and corporate service Proviciers ¥e) exPand reach and generate

~

referrals. OHer exclusive Packages or discounts for corporate clients booking treasure hunt exl:)eriences in conjunction with other services, such as catering,

event Planning or trans[:)ortation.

Measurement and Analgsis: Track keg Pemcormance indicators (KPls) such as website tragi'c, social media engagement, emall open rates, and conversion rates to
assess the eHectiveness of the digital content marketing campaign. Use analgtics tools to analgze audience clemographics, Pr@cerenccs, and behavior, and make
data-driven acﬁus‘cments ¥e) oPtimize c:amPaign Pemcormance over time.

By implemcnting this integrated marketing strategy, Treasure Hunt ComPang can eﬁcectivelg increase brand awareness, drive engagement, and attract corporate

clients in urban areas, Positioning itself as a Premier Provicler of team—-builcling activities and corporate event exPeriences.
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integratecl marketing strategy, e.g,, focused on Google Search

Objective: Increase brand visibilit9 and generate qualiﬁed leads bﬂ targeting individuals activelg searching for team~bui|cling activities and corporate event
experiences on Google.

Components: Kegworcl Research: Conduct thorough kegworcl research to iclenthcg relevant search terms and Phrases related to team builcling} corporate events,
and adventure activities. Focus on long~tai| kegworcls with commercial intent, such as "team builcling treasure hunts" or ‘corporate event scavenger hunts," to attract
qualiﬁed leads.

Search Ads: Create compe”ing text ads that highlight the unique value Proposition of Treasure Hunt Compang's corporate treasure hunt experiences. | ncorporate
relevant kegworcls and ad extensions, such as sitelinks and callouts, to imProve ad Visibilitg and click~through rates. Utilize ad schecluling to target Peak search
times for corporate decision-makers.

Lancling Page OPtimization: Design dedicated Iancling pages oPtimizecl for conversion, with clear calls-to-action (CTAs) , Persuasive copy, and relevant imagery.
Each lancling page should Provicle detailed information about the corporate treasure hunt experience, benefits for team builcling, Pricing oPtions, and booking
instructions. lmplement A/B testing to oPtimize landing page Pemcormance and increase conversion rates.

Remarketing CamPaigns: lmplement remarketing camPaigns to re-engage website visitors who have Previously interacted with Treasure Hunt Compang's website but
have not get converted. Serve targetecl ads to these users across the Google Displag Network, remincling them of the benefits of corPorate treasure hunt
experiences and encouraging them to take action.

| ocal Business Listings: Ensure Treasure Hunt ComPang's Google My Business Proﬁle IS Fu”g oPtimizecl with accurate business imcormation, inclucling location,
contact cletails, and operating hours. Encourage satisfied customers to leave Positi\/e reviews to imProve local search Visibilitg and c:reclibilitg.

Analgtics and Conversion Tracking: Set up Google Analgtics and conversion tracking to monitor camPaign Pemcormance, track website interactions, and measure
keg metrics such as cliclethrough rates, conversion rates, and return on investment (ROI). Use data insights to refine kegworcl targeting, ad messaging, and landing
page oPtimization for continuous improvement.

By implementing this integratecl marketing strategy focused on Google Searclﬁ, Treasure Hunt Compang can egectivelg reach its target audience of corporate
decision-makers activelg searching for team~builcling activities and corporate event experiences, clriving brand visibilitg, and generating qua!iﬁed leads for its

treasure hunt aclventures.




buclget for the Proposed strategg

A”ocatinga buclget for the Proposecl Google Search camPaign requires careful consideration of various factors, inclucling campaign objectives, target audience size, kegworcl
comPetitiveness) and desired outcomes. While budgets can vary dePencling on sPecii(ic circumstances and business goais, here's a suggestecl buclget allocation for a limited camPaign:
Kegworcl Research and Planning: $500

Allocate funds for kegworcl research tools and resources to iclentitg relevant search terms and Phrases with sufficient search volume and commercial intent. This buciget will also
cover expenses related to Pianning and strategizing the campaign.

Search Ads: $2,500 per month

Allocate the majoritg of the buclget to search ads, as theg are the Primarg driver of website traffic and lead generation in the Googie Search camPaign. Distribute funds across
various ad groups and campaigns targeting different kegworcls, demogral:)hics, and geographic locations.

Lancling Page OPtimization: $1,000

Dedicate funds to oPtimize lancling pages for conversion, including clesign imProvements, copgwriting services, and A/B testing tools. Investing in Iancling page oPtimization IS
essential for maximizing the effectiveness of the camPaign and imProving conversion rates.

Remarketing Campaigns: $1,000 per month

Allocate a Portion of the budget to remarketing camPaigns aimed at re-engaging website visitors who have Pre\/iouslg interacted with Treasure Hunt Compang‘s website. Remarketing
ads can heip reinforce brand awareness, encourage return visits, and increase conversion rates.

L ocal Business Listings: $200

Allocate a small Portion of the buclget ¥e) oPtimize Treasure Hunt ComPang's Google My Business Proiiie and local business |istings. While this allocation is relativelg modest, ensuring
accurate business information and Positive reviews is essential for imProving local search Visibilitg and crec!ibilitg.

Analgtics and Conversion Tracking: $500

Allocate funds for analgtics tools and conversion tracking services to monitor camPaign Pertormance, track keg metrics, and oPtimize campaign strategjes based on data insights.
Investing in analgtics and tracking is critical for measuring RO and making data-driven decisions.

Total l\/\onthly Buclget: $5,500

It's imPortant to note that budget allocation can be ac}ljustecl based on camPaign Pertormance) seasonalitg) and evoiving business needs. Continuous monitoring and oPtimization of

the camPaign will help ensure that buclget allocation a igns with the most effective strategies for achieving camPaign objectives and maximizing return on investment.




e Month I: Planning and Preparation

o Week I: Task: Define campaign objec‘cives, target audience, and messaging strategy.

o Week 2: Task: Create content calendar outlining posts, themes, and visuals for the month.

o Week 3: Task: Dc—:\/elop and schedule content for the first two weeks, inclucling engaging
posts, videos, and graphics.

o Week 4: Task: Review and finalize content for the uPcoming month. Set up ad campaigns i

applicable.
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Month 2. Implementation and OPtimization

Week 5 ¢: Launch Facebook marketing Caml:)aigns and monitor initial Pemcormance

metrics

Week &: Task: Analgze Pergormance data from the first week and make necessary

acﬁustments to oPtimize campaigns.

Week 7: Task: Continue monitoring, campaign Pemcormance and acljusting strategjes as

needed. Experiment with different ad formats, targeting oPtions, and messaging.
Week 8: Task: Review Per?ormance data for the month and prepare a rePort summarizi

metrics, insights, and recommendations for iml:)rovement.
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We Month 3: Refinement and .’ixl:)ansion

o Week 9 Task: lmplement recommendations from the Previous month's report to refine and

/

oPt 1ivds caml:)aign strategies.

o Week 10: Task: .’ixPeriment with new content ideas, audience segments, or ad Placements to

test for eHectiveness.

o Week 11 Tas|<: Evaluate overa” caml:)aign Peﬁcormance ancl make ﬁnal acﬁus’tments to

maximize results.
o Week 12: Task: Prepare end- F~quarter report summarizing campaign Pemcormance, insights,
ancl lessons leamecl. Set goals ancl O jectives For the next quarter.

e By Fo”owing this timeline, Treasure Hunt Compang can emqectivelg Plan) execute, and

oPtimize its Facebook marketing initiatives over the course of a quarter, c:lriving engagement,

Increasing brand awareness, and ac:hieving its business objectives.
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Keg Performance Indicator (KPD: Conversion Rate

Simple Tracking Method:

Utilize Facebook Pixel to track conversions on the website, such as booking a treasure hunt

experience or submitting a contact form.

Set up conversion tracldng within Facebook Ads Manager to measure the number of conversions

generatecl From 1F.EEIC@IDOOk BCJ campaigns.

Calculate the conversion rate bﬂ Aividing the number of conversions l:)g the total number of ad

clicks, then multiplg }:)9 100 to get the percentage.

Monitor conversion rate regularlg to assess campaign eHectiveness and optimize targeting,

messagjng, and ad creative to imProve conversion Pemcormance over time.




keg insights

o Through the clevelopment of an integratecl marketing strategy focused on Google Searclﬁ, we
identified |<<39 opportunities for Treasure Hunt Coml:)an9 to increase brand Visib'li’tg, attract

qualiﬁed leads, and drive conversions among corporate decision-makers seeking team-

builcling activities and corporate event experiences. y leveraging Google Search ads,
remarketing caml:)aigns, oPtimized !ancling pages, and local business listings, the company can |
egectivelg target its audience, showcase the value Proposition of its treasure hunt

cxperiences, and generate measurable results.

L Aclclitionang, the allocation of a limited buclget for the Prol:)osecl strategy ensures er

se of resources while maximizing the imPact of mar eting etHorts. By continuously monitoring

Campaign Pemcormance, trac:king keg metrics, and making data-driven acljus’tments, Treasure

/

Hunt Compang can oPtimize its Google Search campaign for SUCCESS, driv

awareness, engagement, and revenue growth.




