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Why Google Search More and Social Media Less

In next few slides I will do as you requested. However, I honestly feel you are avoiding a channel that is much more promising. 

1) I prefer Google Search over social media for marketing purposes because of the fundamental difference in user intent between 
the two platforms. When people use Google Search, they typically have a specific intent or need in mind. For example, they might be 
looking for a product, service, or information to solve a problem or fulfill a need. This intent-driven behavior presents a valuable 
opportunity for businesses to connect with potential customers who are actively seeking what they offer. 
2) On the other hand, social media platforms like Facebook, Instagram, and Twitter are more about social interaction, entertainment, 
and content consumption. While users may come across ads or posts from businesses on social media, their primary motivation for 
being on these platforms is not necessarily to make a purchase or engage with brands. Instead, they are often looking to connect 
with friends and family, consume content, or be entertained. 
3) This difference in user intent means that advertising on Google Search allows businesses to reach potential customers who are 
actively looking for products or services like theirs, making it more likely to generate leads and conversions.  
4) In contrast, advertising on social media relies more on targeting specific demographics or interests rather than user intent, which 
can be less effective in driving direct sales or conversions. Overall, while social media can be valuable for brand awareness and 
engagement, Google Search offers a more direct and intent-driven approach to reaching potential customers who are actively 
seeking what a business has to offer. I studied this for many years and the result of my study is at link: https://uxdesignseo.com/
uxdesignseo/conversion-optimization/ 
5) I start my presentation analyzing Google Search first which I believe is much more valuable.  

https://uxdesignseo.com/uxdesignseo/conversion-optimization/
https://uxdesignseo.com/uxdesignseo/conversion-optimization/


• Treasure Hunt Company is an experiential entertainment company that specializes in creating immersive treasure hunt experiences for individuals, 
families, and groups. Their mission is to provide thrilling adventures and memorable experiences that inspire exploration, teamwork, and discovery. 

• Unique Selling Propositions (USPs): Immersive Storytelling: Treasure Hunt Company designs each experience with intricate storylines, characters, 
and clues that immerse participants in an engaging narrative. Whether exploring ancient ruins, solving mysteries in a historic city, or embarking on a 
pirate adventure, participants are transported to exciting worlds filled with intrigue and excitement. 

• Customized Adventures: The company offers customizable treasure hunt experiences tailored to different themes, locations, and group sizes. 
Whether planning a birthday party, corporate team building event, or family outing, Treasure Hunt Company creates personalized adventures that 
cater to the unique preferences and interests of each group. 

• Interactive Challenges: Participants engage in a variety of interactive challenges, puzzles, and riddles as they navigate through the treasure hunt 
experience. From decoding cryptic messages to solving intricate puzzles, each challenge requires creativity, collaboration, and problem-solving skills 
to uncover hidden clues and treasures. 

• Accessible Technology: Treasure Hunt Company utilizes innovative technology, such as mobile apps and GPS tracking, to enhance the treasure hunt 
experience. Participants can use smartphones or tablets to access clues, track their progress, and interact with digital elements integrated 
seamlessly into the adventure. 

• Professional Guidance: Experienced guides and facilitators lead participants through the treasure hunt experience, providing instructions, hints, 
and support as needed. Whether guiding groups through outdoor locations or facilitating virtual adventures online, Treasure Hunt Company ensures 
a safe and enjoyable experience for all participants. 

• Through its commitment to immersive storytelling, customized adventures, interactive challenges, accessible technology, and professional guidance, 
Treasure Hunt Company offers a unique and unforgettable entertainment experience that captivates adventurers of all ages and interests.

mission and unique selling propositions



competitors

• Escape Room Companies: Escape room companies offering immersive puzzle-solving experiences are indirect competitors to 
Treasure Hunt Company. While their focus may differ slightly, both offer interactive and challenging experiences that appeal 
to similar audiences. 

• Event Planning Companies: Event planning companies that specialize in team building activities and corporate events could be 
competitors to Treasure Hunt Company. These companies may offer alternative team building activities that compete for the 
same clientele. 

• Outdoor Adventure Companies: Outdoor adventure companies that offer scavenger hunts, geocaching, or adventure races 
may also be competitors to Treasure Hunt Company. While their activities may differ in scope or format, they cater to 
individuals seeking outdoor recreational experiences and adventure challenges. 

• DIY Treasure Hunt Kits: DIY treasure hunt kits available for purchase online or in stores could be considered competitors to 
Treasure Hunt Company. These kits allow individuals to create their own treasure hunt experiences, potentially reducing the 
demand for professionally organized adventures. 

• By staying informed about key trends and competitors in the construction industry, Treasure Hunt Company can adapt its 
offerings, stay ahead of the competition, and continue providing innovative and engaging treasure hunt experiences that 
captivate adventurers of all ages. 



primary target markets

• Families and Recreational Groups: 
• Families with children, as well as recreational groups such as friends, youth 

organizations, and social clubs, represent a primary target market for Treasure Hunt 
Company. 

• These groups are seeking fun and engaging outdoor activities that promote teamwork, 
creativity, and exploration. 

• Treasure hunts offer an exciting adventure for families and groups to bond, solve 
puzzles, and discover hidden treasures together.



secondary target markets

• Corporate Team Building Events: 
• Corporate teams and organizations seeking unique team building activities are a secondary target market for Treasure Hunt Company. 
• These groups are interested in activities that foster communication, collaboration, and problem-solving skills among team members. 
• Treasure hunts provide an interactive and memorable experience for corporate teams to work together, overcome challenges, and strengthen 

team dynamics. 
• Tourism and Hospitality Industry: 
• The tourism and hospitality industry represents a secondary target market for Treasure Hunt Company, particularly in tourist destinations and 

resort areas. 
• Hotels, resorts, and tour operators may partner with Treasure Hunt Company to offer immersive and engaging activities for guests seeking 

memorable experiences during their stay. 
• Treasure hunts can enhance the guest experience, attract new visitors, and differentiate hospitality businesses from competitors. 
• Educational Institutions and Youth Groups: 
• Educational institutions, including schools, camps, and educational programs, are a secondary target market for Treasure Hunt Company. 
• Teachers, camp counselors, and youth leaders may organize treasure hunts as educational and recreational activities for students and youth 

groups. 
• Treasure hunts provide an interactive and hands-on learning experience that promotes critical thinking, problem-solving, and teamwork skills 

among participants. 
• By targeting these primary and secondary markets, Treasure Hunt Company can effectively reach individuals and groups seeking immersive and 

engaging treasure hunt experiences, catering to a diverse range of interests and preferences across different demographics and industries.



company strengths

• Innovative Concept: Treasure Hunt Company offers a unique and innovative concept in the entertainment industry by providing immersive treasure hunt 
experiences. This creative approach sets it apart from traditional entertainment options and offers participants a memorable and engaging adventure. 

• Customization Options: The company's ability to offer customizable treasure hunt experiences tailored to different themes, locations, and group sizes is a 
significant strength. This flexibility allows Treasure Hunt Company to cater to the diverse preferences and interests of its customers, enhancing the overall 
experience. 

• Engaging Storytelling: Treasure Hunt Company excels in crafting engaging storylines, characters, and clues that immerse participants in a captivating 
narrative. By incorporating elements of mystery, exploration, and adventure, the company creates an interactive experience that sparks curiosity and 
excitement. 

• Interactive Challenges: The inclusion of interactive challenges, puzzles, and riddles within the treasure hunt experiences adds an extra layer of excitement 
and engagement. These challenges require participants to use their problem-solving skills, creativity, and teamwork to progress through the adventure, 
enhancing the overall enjoyment and satisfaction of the experience. 

• Accessible Technology: Treasure Hunt Company utilizes innovative technology, such as mobile apps and GPS tracking, to enhance the treasure hunt 
experience. By integrating technology seamlessly into the adventure, the company offers participants a modern and convenient way to engage with the 
experience, increasing accessibility and appeal. 

• Professional Guidance: The company employs experienced guides and facilitators who lead participants through the treasure hunt experience, providing 
instructions, hints, and support as needed. This professional guidance ensures a smooth and enjoyable experience for participants, enhancing their 
overall satisfaction and enjoyment. 

• Overall, Treasure Hunt Company's strengths lie in its innovative concept, customization options, engaging storytelling, interactive challenges, accessible 
technology, and professional guidance. These strengths contribute to the company's ability to deliver memorable and immersive treasure hunt experiences 
that captivate participants and differentiate it from competitors in the entertainment industry. 



company weaknesses

• Limited Geographic Reach: Depending on the company's resources and infrastructure, it may have a limited geographic reach, restricting its ability to offer 
treasure hunt experiences to customers outside of specific regions or locations. This could potentially limit growth opportunities and market expansion. 

• Seasonal Demand: The demand for outdoor activities such as treasure hunts may be seasonal, with peak periods during certain times of the year (e.g., summer 
months or holidays) and lower demand during off-peak seasons. Managing fluctuations in demand and revenue throughout the year could pose a challenge for 
the company. 

• Dependence on Weather Conditions: Outdoor treasure hunt experiences are susceptible to weather conditions, such as rain, extreme heat, or cold temperatures, 
which may impact the feasibility and enjoyment of the activity. Adverse weather conditions could lead to cancellations or rescheduling, affecting customer 
satisfaction and revenue. 

• Competition from Alternative Activities: Treasure Hunt Company competes with other entertainment options and recreational activities, such as escape rooms, 
outdoor adventure tours, and virtual reality experiences. In a competitive market, the company may need to differentiate itself and actively promote its unique 
value proposition to attract customers. 

• Cost of Production: Designing and executing immersive treasure hunt experiences may require significant upfront costs for developing storylines, creating clues, 
designing puzzles, and sourcing materials. Managing production costs while maintaining quality and profitability could be a challenge for the company. 

• Customer Acquisition and Retention: Acquiring new customers and retaining existing ones may be challenging in a competitive market, particularly if the company 
relies heavily on word-of-mouth referrals or organic marketing channels. Developing effective customer acquisition and retention strategies will be essential for 
sustainable growth. 

• Regulatory Compliance: Depending on the locations where treasure hunt experiences are offered, the company may need to comply with local regulations, 
permits, and safety standards. Ensuring regulatory compliance and maintaining high safety standards is crucial to protecting the company's reputation and 
minimizing liability risks. 

• While these weaknesses present challenges for Treasure Hunt Company, addressing them through strategic planning, resource allocation, and continuous 
improvement initiatives can help mitigate their impact and strengthen the company's overall competitiveness and resilience in the market. 



company opportunities

• Treasure Hunt Company operates in an industry that offers several opportunities for growth and expansion. Here's an assessment of potential opportunities for the company: 
• Market Expansion: There is an opportunity for Treasure Hunt Company to expand its market reach by offering treasure hunt experiences in new geographic locations. By 

identifying popular tourist destinations, urban centers, and recreational areas, the company can tap into new customer segments and capture a broader market share. 
• Diversification of Offerings: The company can explore opportunities to diversify its offerings by introducing new themes, storylines, and adventure formats. This could include 

themed treasure hunts tailored to specific demographics or interests, such as historical mysteries, fantasy quests, or educational adventures. 
• Partnerships and Collaborations: Collaborating with local businesses, tourist attractions, event organizers, and hospitality providers presents opportunities for Treasure Hunt 

Company to expand its reach and attract new customers. Partnerships could involve joint marketing initiatives, cross-promotional campaigns, or package deals that bundle 
treasure hunt experiences with other products or services. 

• Corporate Events and Team Building: There is a growing demand for team building activities and corporate events that promote employee engagement, communication, and 
teamwork. Treasure Hunt Company can capitalize on this opportunity by offering customized treasure hunt experiences tailored to the needs and objectives of corporate 
clients. 

• Digital Engagement: Leveraging digital technologies such as mobile apps, augmented reality (AR), and virtual reality (VR) presents opportunities for Treasure Hunt Company 
to enhance the immersive and interactive nature of its experiences. Integrating digital elements into treasure hunt adventures can appeal to tech-savvy audiences and offer a 
modern twist on traditional scavenger hunts. 

• Seasonal and Themed Events: Hosting seasonal or themed treasure hunt events tied to holidays, festivals, or special occasions presents opportunities for Treasure Hunt 
Company to attract new customers and generate excitement. Themed events could include Halloween haunted hunts, holiday treasure hunts, or special anniversary 
celebrations. 

• Educational Partnerships: Collaborating with educational institutions, museums, and cultural organizations presents opportunities for Treasure Hunt Company to develop 
educational treasure hunt experiences that align with school curriculums and promote learning outcomes. These partnerships can expand the company's reach into the 
educational market and foster relationships with teachers, students, and families. 

• By capitalizing on these opportunities and strategically aligning its business objectives with market demand and consumer preferences, Treasure Hunt Company can position 
itself for continued growth, innovation, and success in the entertainment industry.



company threats

• Market Saturation: The entertainment industry, including experiential activities like treasure hunts, may become saturated with competitors offering similar experiences. 
Increased competition could lead to pricing pressures, reduced market share, and challenges in attracting and retaining customers. 

• Economic Downturn: Economic downturns or recessions could adversely affect discretionary spending on leisure activities and entertainment. During periods of economic 
uncertainty, consumers may cut back on non-essential expenses, impacting the demand for treasure hunt experiences and reducing the company's revenue potential. 

• Changing Consumer Preferences: Shifts in consumer preferences, interests, and behaviors could pose a threat to Treasure Hunt Company's business model. Changes in 
demographics, lifestyle trends, or cultural preferences may influence the types of entertainment activities that individuals and groups seek out, potentially impacting the 
demand for treasure hunts. 

• Weather-Dependent Activities: Outdoor treasure hunt experiences are susceptible to weather conditions, which could disrupt or cancel scheduled events and impact 
customer satisfaction. Adverse weather, such as rain, extreme heat, or cold temperatures, may limit the company's ability to operate effectively and generate revenue during 
certain seasons. 

• Health and Safety Concerns: Health and safety concerns, including accidents, injuries, or incidents during treasure hunt experiences, could damage the company's 
reputation and lead to legal liabilities. Ensuring the safety of participants, maintaining high standards of risk management, and adhering to regulatory requirements are 
essential to mitigating this threat. 

• Technological Disruption: Rapid advancements in technology and digital innovation may disrupt traditional entertainment formats and consumer preferences. Emerging 
technologies such as virtual reality (VR), augmented reality (AR), and online gaming platforms could present alternative forms of entertainment that compete with or 
overshadow traditional treasure hunt experiences. 

• Regulatory Challenges: Compliance with local regulations, permits, and licensing requirements may pose challenges for Treasure Hunt Company, particularly when operating 
in multiple jurisdictions or offering outdoor experiences in public spaces. Regulatory changes or restrictions could impact the company's ability to conduct business and limit 
its operational flexibility. 

• Negative Publicity or Reviews: Negative publicity, unfavorable reviews, or incidents of customer dissatisfaction could tarnish the company's reputation and erode consumer 
trust. Maintaining high standards of customer service, addressing complaints promptly, and actively managing online reputation are critical to mitigating this threat. 

• By proactively addressing these potential threats and implementing strategies to mitigate risks, Treasure Hunt Company can safeguard its business operations, adapt to 
changing market conditions, and maintain its competitive edge in the entertainment industry.



customer personas

1. Family Fun Seeker - Emma: 
• Demographics: 
• Age: 35 
• Gender: Female 
• Family Status: Married with two children (ages 8 and 10) 
• Occupation: Marketing Manager 
• Location: Suburban area 
• Pain Points: 
• Limited Quality Time: Emma struggles to find quality time to spend with her family due to her busy 
work schedule and her children's extracurricular activities. 
• Screen Time Concerns: She is concerned about the amount of time her children spend on 
electronic devices and wants to find engaging outdoor activities that promote physical activity and 
social interaction. 
• Need for Bonding Activities: Emma desires activities that allow her family to bond, create lasting 
memories, and strengthen their relationships through shared experiences. 



Customer Persona 2

2. Corporate Team Builder - Alex: 
• Demographics: 
• Age: 45 
• Gender: Male 
• Family Status: Single 
• Occupation: Human Resources Director 
• Location: Urban area 
• Pain Points: 
• Team Cohesion Challenges: Alex faces challenges in fostering collaboration, communication, and 
teamwork among employees, particularly in a remote or distributed work environment. 
• Low Employee Engagement: He is concerned about low levels of employee engagement, morale, 
and job satisfaction, which could impact productivity, retention, and overall organizational 
performance. 
• Need for Novel Team Building Activities: Alex is seeking unique and engaging team building 
activities that go beyond traditional exercises and workshops to reenergize and motivate his team. 
These customer personas provide insights into the demographics, pain points, and motivations of potential customers for Treasure Hunt 
Company. By understanding the needs and preferences of these target audiences, the company can tailor its marketing efforts, develop 
relevant products and services, and create memorable experiences that resonate with customers' desires and aspirations.



value proposition and differentiation from competitors

• Value Proposition: 
• "Treasure Hunt Company offers immersive and customizable treasure hunt experiences that captivate adventurers of all ages. Our interactive adventures combine 

engaging storytelling, challenging puzzles, and professional guidance to create unforgettable memories and foster teamwork, creativity, and exploration." 
• Differentiation from Competitors: Customization and Flexibility: Unlike competitors offering standard or pre-packaged experiences, Treasure Hunt Company 

provides fully customizable treasure hunt adventures tailored to different themes, locations, and group sizes. This flexibility allows customers to personalize their 
experience and create a unique adventure that meets their specific preferences and objectives. 

• Immersive Storytelling: Treasure Hunt Company excels in crafting immersive storylines, characters, and clues that transport participants to exciting worlds filled 
with mystery and adventure. By integrating captivating narratives and interactive challenges, the company offers a more engaging and memorable experience 
compared to competitors with generic or repetitive offerings. 

• Professional Guidance and Support: With experienced guides and facilitators leading participants through the treasure hunt experience, Treasure Hunt Company 
ensures a seamless and enjoyable adventure from start to finish. Unlike self-guided experiences or DIY kits offered by competitors, the company provides expert 
guidance, instructions, and support to enhance the overall satisfaction and success of participants. 

• Innovative Technology Integration: Treasure Hunt Company leverages innovative technology, such as mobile apps, GPS tracking, and augmented reality (AR), to 
enhance the treasure hunt experience. By incorporating digital elements and interactive features, the company offers a modern and dynamic adventure that sets 
it apart from traditional competitors relying solely on manual or paper-based clues. 

• Focus on Team Building and Collaboration: While competitors may offer recreational or leisure-focused activities, Treasure Hunt Company emphasizes the team-
building and collaborative aspects of its treasure hunt experiences. By promoting communication, problem-solving, and teamwork skills, the company appeals to 
corporate clients and groups seeking meaningful and impactful team-building activities that go beyond mere entertainment. 

• By emphasizing these key points of differentiation in its value proposition, Treasure Hunt Company can effectively position itself as a leader in the entertainment 
industry and attract customers seeking engaging, customizable, and immersive treasure hunt experiences that foster teamwork, creativity, and exploration.



SMART marketing objective, such as increasing brand awareness

• Specific: This objective is clear and focused on increasing brand awareness among a specific target 
audience - corporate decision-makers in urban areas. 

• Measurable: Brand awareness will be measured quantitatively using pre- and post-campaign 
surveys to assess changes in brand recognition and recall. Additionally, website traffic and social 
media engagement metrics, such as likes, shares, and comments, will be monitored to track increases 
in brand visibility and engagement. 

• Achievable: A 15% increase in brand awareness within three months is attainable given targeted 
marketing efforts and the potential reach of digital marketing channels. 

• Relevant: Increasing brand awareness among corporate decision-makers aligns with the company's 
strategic goals, as these individuals are key decision-makers who may influence purchasing 
decisions or partnerships. 

• Time-bound: The objective specifies a timeframe of three months, providing a clear deadline for 
achieving the desired increase in brand awareness. This timeframe allows for timely assessment of 
the effectiveness of marketing efforts and adjustments if necessary.



integrated marketing strategy, e.g., focused on social media.

• Objective: Increase brand awareness and engagement among corporate decision-makers in urban areas by showcasing the value of treasure hunt experiences 
for team building and corporate events. 

• Components: Content Creation: Develop high-quality and engaging digital content, including blog posts, articles, videos, and infographics, highlighting the 
benefits of treasure hunt experiences for team building, employee engagement, and corporate events. Content should focus on topics such as problem-solving, 
communication, leadership development, and fostering a collaborative work environment. 

• Social Media Promotion: Share content across relevant social media platforms frequented by corporate decision-makers, such as LinkedIn and Twitter. Use 
targeted advertising to reach specific demographics and interest groups within urban areas. Encourage audience engagement through interactive posts, polls, 
and Q&A sessions to spark conversations and generate interest in treasure hunt experiences. 

• Email Marketing Campaign: Implement an email marketing campaign targeting corporate HR managers, event planners, and team leaders in urban areas. Send 
personalized emails with valuable content, case studies, testimonials, and special offers to encourage bookings for team-building events and corporate treasure 
hunts. 

• Website Optimization: Optimize the company website to showcase the value proposition of treasure hunt experiences for corporate clients. Create dedicated 
landing pages with relevant content, testimonials, pricing information, and booking options for corporate events. Implement SEO strategies to improve search 
engine visibility and attract organic traffic from corporate decision-makers searching for team-building activities. 

• Partnerships and Collaborations: Forge partnerships with local businesses, event venues, and corporate service providers to expand reach and generate 
referrals. Offer exclusive packages or discounts for corporate clients booking treasure hunt experiences in conjunction with other services, such as catering, 
event planning, or transportation. 

• Measurement and Analysis: Track key performance indicators (KPIs) such as website traffic, social media engagement, email open rates, and conversion rates to 
assess the effectiveness of the digital content marketing campaign. Use analytics tools to analyze audience demographics, preferences, and behavior, and make 
data-driven adjustments to optimize campaign performance over time. 

• By implementing this integrated marketing strategy, Treasure Hunt Company can effectively increase brand awareness, drive engagement, and attract corporate 
clients in urban areas, positioning itself as a premier provider of team-building activities and corporate event experiences.



integrated marketing strategy, e.g., focused on Google Search

• Objective: Increase brand visibility and generate qualified leads by targeting individuals actively searching for team-building activities and corporate event 
experiences on Google. 

• Components: Keyword Research: Conduct thorough keyword research to identify relevant search terms and phrases related to team building, corporate events, 
and adventure activities. Focus on long-tail keywords with commercial intent, such as "team building treasure hunts" or "corporate event scavenger hunts," to attract 
qualified leads. 

• Search Ads: Create compelling text ads that highlight the unique value proposition of Treasure Hunt Company's corporate treasure hunt experiences. Incorporate 
relevant keywords and ad extensions, such as sitelinks and callouts, to improve ad visibility and click-through rates. Utilize ad scheduling to target peak search 
times for corporate decision-makers. 

• Landing Page Optimization: Design dedicated landing pages optimized for conversion, with clear calls-to-action (CTAs), persuasive copy, and relevant imagery. 
Each landing page should provide detailed information about the corporate treasure hunt experience, benefits for team building, pricing options, and booking 
instructions. Implement A/B testing to optimize landing page performance and increase conversion rates. 

• Remarketing Campaigns: Implement remarketing campaigns to re-engage website visitors who have previously interacted with Treasure Hunt Company's website but 
have not yet converted. Serve targeted ads to these users across the Google Display Network, reminding them of the benefits of corporate treasure hunt 
experiences and encouraging them to take action. 

• Local Business Listings: Ensure Treasure Hunt Company's Google My Business profile is fully optimized with accurate business information, including location, 
contact details, and operating hours. Encourage satisfied customers to leave positive reviews to improve local search visibility and credibility. 

• Analytics and Conversion Tracking: Set up Google Analytics and conversion tracking to monitor campaign performance, track website interactions, and measure 
key metrics such as click-through rates, conversion rates, and return on investment (ROI). Use data insights to refine keyword targeting, ad messaging, and landing 
page optimization for continuous improvement. 

• By implementing this integrated marketing strategy focused on Google Search, Treasure Hunt Company can effectively reach its target audience of corporate 
decision-makers actively searching for team-building activities and corporate event experiences, driving brand visibility, and generating qualified leads for its 
treasure hunt adventures. 



budget for the proposed strategy

• Allocating a budget for the proposed Google Search campaign requires careful consideration of various factors, including campaign objectives, target audience size, keyword 
competitiveness, and desired outcomes. While budgets can vary depending on specific circumstances and business goals, here's a suggested budget allocation for a limited campaign: 

• Keyword Research and Planning: $500 
• Allocate funds for keyword research tools and resources to identify relevant search terms and phrases with sufficient search volume and commercial intent. This budget will also 

cover expenses related to planning and strategizing the campaign. 
• Search Ads: $2,500 per month 
• Allocate the majority of the budget to search ads, as they are the primary driver of website traffic and lead generation in the Google Search campaign. Distribute funds across 

various ad groups and campaigns targeting different keywords, demographics, and geographic locations. 
• Landing Page Optimization: $1,000 
• Dedicate funds to optimize landing pages for conversion, including design improvements, copywriting services, and A/B testing tools. Investing in landing page optimization is 

essential for maximizing the effectiveness of the campaign and improving conversion rates. 
• Remarketing Campaigns: $1,000 per month 
• Allocate a portion of the budget to remarketing campaigns aimed at re-engaging website visitors who have previously interacted with Treasure Hunt Company's website. Remarketing 

ads can help reinforce brand awareness, encourage return visits, and increase conversion rates. 
• Local Business Listings: $200 
• Allocate a small portion of the budget to optimize Treasure Hunt Company's Google My Business profile and local business listings. While this allocation is relatively modest, ensuring 

accurate business information and positive reviews is essential for improving local search visibility and credibility. 
• Analytics and Conversion Tracking: $300 
• Allocate funds for analytics tools and conversion tracking services to monitor campaign performance, track key metrics, and optimize campaign strategies based on data insights. 

Investing in analytics and tracking is critical for measuring ROI and making data-driven decisions. 
• Total Monthly Budget: $5,500 
• It's important to note that budget allocation can be adjusted based on campaign performance, seasonality, and evolving business needs. Continuous monitoring and optimization of 

the campaign will help ensure that budget allocation aligns with the most effective strategies for achieving campaign objectives and maximizing return on investment. 



timeline over a month/quarter for our Facebook marketing initiatives

• Month 1: Planning and Preparation 

• Week 1: Task: Define campaign objectives, target audience, and messaging strategy. 

• Week 2: Task: Create content calendar outlining posts, themes, and visuals for the month. 

• Week 3: Task: Develop and schedule content for the first two weeks, including engaging 

posts, videos, and graphics. 

• Week 4: Task: Review and finalize content for the upcoming month. Set up ad campaigns if 

applicable.



timeline

• Month 2: Implementation and Optimization 

• Week 5: Task: Launch Facebook marketing campaigns and monitor initial performance 

metrics. 

• Week 6: Task: Analyze performance data from the first week and make necessary 

adjustments to optimize campaigns. 

• Week 7: Task: Continue monitoring campaign performance and adjusting strategies as 

needed. Experiment with different ad formats, targeting options, and messaging. 

• Week 8: Task: Review performance data for the month and prepare a report summarizing key 

metrics, insights, and recommendations for improvement. 



timeline

• Month 3: Refinement and Expansion 
• Week 9: Task: Implement recommendations from the previous month's report to refine and 

optimize campaign strategies. 
• Week 10: Task: Experiment with new content ideas, audience segments, or ad placements to 

test for effectiveness. 
• Week 11: Task: Evaluate overall campaign performance and make final adjustments to 

maximize results. 
• Week 12: Task: Prepare end-of-quarter report summarizing campaign performance, insights, 

and lessons learned. Set goals and objectives for the next quarter. 
• By following this timeline, Treasure Hunt Company can effectively plan, execute, and 

optimize its Facebook marketing initiatives over the course of a quarter, driving engagement, 
increasing brand awareness, and achieving its business objectives.



key performance indicator and a simple tracking method

• Key Performance Indicator (KPI): Conversion Rate 

• Simple Tracking Method: 

• Utilize Facebook Pixel to track conversions on the website, such as booking a treasure hunt 

experience or submitting a contact form. 

• Set up conversion tracking within Facebook Ads Manager to measure the number of conversions 

generated from Facebook ad campaigns. 

• Calculate the conversion rate by dividing the number of conversions by the total number of ad 

clicks, then multiply by 100 to get the percentage. 

• Monitor conversion rate regularly to assess campaign effectiveness and optimize targeting, 

messaging, and ad creative to improve conversion performance over time.



key insights

• Through the development of an integrated marketing strategy focused on Google Search, we 
identified key opportunities for Treasure Hunt Company to increase brand visibility, attract 
qualified leads, and drive conversions among corporate decision-makers seeking team-
building activities and corporate event experiences. By leveraging Google Search ads, 
remarketing campaigns, optimized landing pages, and local business listings, the company can 
effectively target its audience, showcase the value proposition of its treasure hunt 
experiences, and generate measurable results. 

• Additionally, the allocation of a limited budget for the proposed strategy ensures efficient 
use of resources while maximizing the impact of marketing efforts. By continuously monitoring 
campaign performance, tracking key metrics, and making data-driven adjustments, Treasure 
Hunt Company can optimize its Google Search campaign for success, driving brand 
awareness, engagement, and revenue growth.


